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Words are my
superpower!

Growing up, | was fascinated by sportswear and streetwear ads, and |
dreamd of being the mastermind behind them without realizing that
was an actual career. You might even say sneakers are my
copywriting origin story, and, like people resemble their dogs, my
writing style evolved to be just like my sneakers: versatile, attractive,
timeless, creative, and casual.

With great word power comes great responsibility. So, for over 15 years,
I've been training, improving, and adapting my copywriting and
content writing skills to save the day for clients like Apple, Zalando, Lidl,
Amazon, Ringier, Action, Orange, Michelin, New Concept Living,
Rompetrol, Bridgehead Media, Swisscommerce, Focus Festival, and
loads more.

I chose to use my powers for good and never shy away from any
challenge. From copywriting and content writing to communication
and conversion, every story can be written with punch and smarts.
And in three languages—English, German, and Romanian—almost like
you have an entire team on your side but only have to brief one
Wordhero.
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Of music, apps, and games

Since | took the "writing for a living” path, the goal was always to collab with these iconic, global, and recognizable
companies. That's why the projects with Apple are my Oscar moment and need to be on display; therefore, they are the first
entry of my portfolio. Keeping it short, it was mainly content writing work in Romanian, with some copy and localization

mixed in, for two major platforms within the Apple ecosystem: Apple Music and the App Store.

As a teenager, | loved
recording mixtapes on
my cassette deck and
scribbling my own notes
and thoughts in their
booklets. The Apple Music
playlists are the digital
version of those
mixtapes. While | didn't
have any say in the track
choices, | got to listen to
them and provide
descriptions containing
info on moods, genres,
characteristics, and
more. Apple gave me
total creative freedom,
and | gave them a
collection of thousands of
virtual booklets for their
library.
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intruchiparea desdvarsitd a genului indie, Arctic
Monkeys a reusit prin creatii proprii $i
autopromovare 3 cucereasca milioane de fani
iﬂ.lﬂ\'." de a semna cu vreo casa de discuri. Stilul lor
unic este un conglomerat energic $i inventiv din tot
ce are mai bun de oferit brit-rockul $i neo-punk-ul,
rsurile inteligente gi

iar dacd ma ugdm si

de mirare ¢d baietii din Sheffield

Jucause, nu
au fost vazuti ca salvatorii muzicii alternative inc3
do la Whatover Poople Say | Am, That's What I'm
Not, cel mai rapid vindut album de debut din istoria

muzicii britanice
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Spunind ca Johnny Cash si-a creat propriul subgen
al muzicii country nu este deloc o exagerare. inc3
de la inceputurile carierei sale in anii ‘50, a dat o
noua {()H"..I - il\luﬂl,‘CJLI $ sincCera, unu (ji‘"
muzical care prin povestile sale impunea aceastd
abordare. Cu o voce joas3 de bariton acompaniat3
de chitard acustics, ,Omul in Negru” a introdus
rock ‘n’ roll-ul in folk, 13sdnd in urmd peste 60 de
albume cu compozitii proprii, reinterpretdri de
cantece celebre ale altor artisti si duete, dintre care
cele mai renumite sunt cu siguranta cele alatun de
sotia sa, June Carter Cash.
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Provenind dintr-o zond cu radicini adanci in istoria
rapului, Kendrick Lamar a reusit s3 extind3 legenda
ce std in spatele orasului Compton prin versuri
expresive si metafore inventive transpuse in
compoziti muzicale urbane cu influente diverse
Desi albumul sdu de debut - Section.80, a fost bine
comercial si nominalizarile la

t aduse de good kid, m.A.A.d. city si
rfly, adevarate demonstratii de

To Pimp A Bu

forta ale creativitatii sale in rime si
inte. DAMN. este considerat primul album non-
ins cu Premiul Pulitzer

uri de

jazz din istorie ¢
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Strazile din cartierele Bronx $i Brooklyn, leaganul
hip-hopului, au avut dintotdeauna tonalitati
inconfundabile. De curand ins3, ritmurile si rimele
din vechiul New York se reinventeaza printr-o noud
generatie de artisti care pune accent mai degrabd
pe diversitate decat pe traditie. Aceastd lista de
redare se actualizeaza periodic, deci, dac iti place
o melodie, adaug-o la colectia personald.

If you scroll through the App Store on your
Apple device, you will notice some sweet
articles (called stories) featuring the
newest games and most useful apps. So,
once | proved myself on Apple Music, |
took over content creation for this section
of the Apple universe. | still wrote original
content but by sticking to a master copy
that predefined the format, story
direction, and keywords. Working with
these iconic franchises, hyped self-help
apps, fantastic games, award-winning
workout apps, DIY music tools, creative
fashion apps, and so much more helped
me vastly expand my content writing

horizons.
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Daca spiritul indie se apropie undeva de cel al hip-
hopului, atunci nu poate fi decat in nordu
Californiei. Dorinta de a se distanta de fratele mai
mare din Los Angeles a dat nastere unui stil urban-
modern, cu accente puternice de trap si plin de
magnetismul celebritatii ce a explodat in ultimii ani.
Aceastd listd de redare se actualizeazd periodic,
deci, daca iti place o melodie, adaug-o la colectia
personald,
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BERLIN

NOTELE EDITORULUI

Berlin este orasul cluburilor underground, al
petrecerilor electro si al artei stradale, un mediu
ideal pentru hip-hop. Cu un caracter variat, dat de
populatia cosmopolitd si abordiari extrem de
diverse, de la dure la amuzante, piesele sunt
personificarea in sunete a metropolei germane
Aceastd listd de redare se actualizeazd periodic,
deci, daca Iti place o melodie, adaug-o la colectia
personald
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If anyone asks me what my all-time
favorite writing project was, | will
mention “The New” without hesitation.
This Apple series spotlights
contemporary hip-hop from various
cities/regions around the world. Every
area had its own playlist, which
required a description. | got to listen
to the tracks, immerse myself in the
artists and the history of rap in that
particular region, and come up with
an original presentation. Hip-hop is
not even one of my favorite music
genres, but this task was so culturally
enriching and creatively fulfilling that
it has become my holy grail.

O pasa perfectd, un sut puternic si... goooooool! Cel mai
popular sport din lume nu s-a jucat niciodatad mai intens
decat in EA Sports FC Mobile. Preia conducerea unor cluburi
de top precum Manchester United ori Real Madrid sau
construieste-ti propria echipa si avanseaza in clasament
Tine-o tot asa si vei debloca abilitati speciale, inclusiv o
schema cu calcaiul care va lasa masca apararea.

Ce ne place: Comenzile tactile complexe, dar intuitive
Atinge pentru a executa pase precise catre un coechipier
sau gliseaza pentru a ridica mingea peste linia de aparare, cu
o centrare uluitoare. Tine apasat butonul de sprint/abilitate
pentru a alerga ca va sau gliseaza-| pentru a executa
scheme speciale, cum ar fi un fault sau o fenta, In scurt timp
vei crea combinatii demne de cele mai bune momente ale
meciului!

Fie ca admiri toata actiunea din tribune sau ca
sarbatoresti dupa o lovitura reusita, atmosfera din joc e
incendiara
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Fashionable words

Writer moves to the big city to work in fashion. This sounds like the script of a blockbuster rom-com, but for me it was
reality. My collaboration with Zalando made a childhood wish come true: to actually work on ads for sneakers. But those

were only the cherry on top of a journey packed with kickass advertising campaigns, trendsetting fashion journalism, and
a masterclass in e-commerce.

‘

P A
Trage'deiner Trage deinen A\
Traum "¢ "Traum A

\

Entdecke —> % 2z3land0 ~ Entdecke - zalando

"As you dream it" was the briefed core concept of the 2023 summer campaign at Zalando. Starting from that, for the three
German-speaking countries—DE, AT, and CH—I went with the copy “Trage deinen Traum" (Wear your dream) and built the entire
campaign on the idea of everyone wearing the outfits they love, no matter how eccentric they are. Be a mermaid, be an
astronaut, be a cowboy! That summer my words were everywhere: on street billboards, online, on TV, and on social media.
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Sometimes you {'ust have to put a

ADIDAS FEIERT A ini keti
RETROS.SETS R P vou ustdimanetng - e

work. The advertorials | worked on
Fuﬁball-Nostalgie Zum for Zzalando were a lovely
T reminder of my journalistic roots.
ragen stars talking about their _
adidas zolit mit dem Comeback deiner liebsten WClrd robe, StY,'e Icons foreCGStmg
Retro-Sets der FuBball-Kultur Tribut. Dank einer Up'and'comm trend's, and
Verbindung von FuBball und Fashion, die stirker brands presentlng their newest
ist als je zuvor, kommt die Kollektion genau zur creations. My jOb was to QdOpt
richtigen Zeit. and localize this English content
for the German market, and while
editing is not my favorite activity,
in this particular case it was a lot
of fun.

Es ist unbestreitbar, dass FuBball-Trikots aus dem Streetstyle nicht mehr wegzudenken sind. Wihrend
manche sie tragen, um ihre Liebe zu ihrem Lieblingsteam zum Ausdruck zu bringen, haben andere eher cine
Schwiiche fiir die Asthetik als fiir die Tiicken der Abseitsregel.

In Zeiten von Blokecore (und Blokette: die verspielte Variante, die FuBballstil mit superfemininen
Elementen verbindet) ist es nicht das erste Mal, dass Fuiball-Outfits es vom Platz in die City geschafft
haben. Fuiball-Asthetik und Musikkultur trafen in den 1990er-Jahren erstmals aufeinander und und
tauchten in der Rave-Kultur sowie auf Tourpostern von Bands wie Oasis auf. Auch im vorherigen Jahrzehnt

My words also made it to Romania.
Here's a billboard for the Black
Friday campaign with the copy
“Scrie-ti povestea” (Write your
story), on the streets of Bucharest.

schafften es Elemente der Tribiinenkultur in die Mode, als die Sambas zu einem Teil der Identitéit von Fans
wurden, die ihr Lieblingsteam im Stadium anfeuerten.

Since | grew too old to be

telling people | want to be a e mg N -
superhero, | knew | was ACNIUNA blICK
going to be a copywriter, : ™ :
and my love for sneakers Sheaker fur
made me dream about
writing fashion copy. With Ay
Zalando, | got to live that e
dream and come up with R
the day-to-day captions SUGIECO SHOY
and CTAs, but also with

slogans and concepts for

huge campaigns.
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Cookin’' upideas

As an in-house copywriter for Lidl, | was also tasked with kickstarting these "special projects” that go beyond the daily
marketing routine. That meant coming up with the blueprint, preparing the content, and bringing the vision to life. This was
during a time when apps were just making their debut in marketing and when supporting websites were all the hype in
terms of customer interaction and retention. Bucataria Lidl (the Lidl Kitchen) was an independent website—which is now
integrated into the main site—meant to be this interactive portal, featuring celebrity chefs and national celebrities, where
the content was in the spotlight and the products were mentioned only briefly or through product placement.

Even when we're hiding it behind
engaging content, let's not forget
why we're doing this: to promote
merchandise. So, aside from writing
smart advertorials, coming up with
punchy taglines for thematic
activations (like Mexican, Asian, or
Vegetarian) and delivering catchy
blurbs, | also had to skillfully
integrate specific products into the
content.

= MENIU

INCINGE FIESTA GUSTURILOR MEXICANE

% Lele mai condimentate si delicioase retete pentru amatorii de

£

senzatii...picante!

VEZIRETETA

| Chow Melnd
Noodles
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Much like music, fashion has
always been one of the recurring
themes of my work and | just
wanted to feature these
magazine/ brochure covers |
provided copy for at Lidl. That's it.
No food, just fabric.

E< RASPUNLE
CHEMARN

NATURR
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. 5499 . e O colectie calduroasa”

L]
HLVEA

Outdoor billboard for the FIFA World Cup
featuring my copy. The “Bucurati-véa de joc”
(Enjoy the game) campaign was one of the
biggest and most complex that |
masterminded for Lidl.

Wine [ TN

il RS UR A BING | am very proud to say that | am an "app ancestor”.
In a time before these little buggers were the
undisputed kings of marketing, we tried to integrate
interactive features, like shopping lists, cookbooks,
N, and mini-games, into the website in the most
AL creative way. My favorite one: WineTunes, a feature
we launched during Wine Week, where you could
‘e - paste a YouTube link, upload an.mp3, or just input
a song and artist, and our digital sommelier would
3 o a recommend which wine goes best with your tune. |
started writing as a music journalist, so this project
& took me back to my roots.

Alege cel mai bun vin pentru muzica ta.

asdadaAT \

-“m ‘ : ..."‘*“i b \



COPY « CONTENT « COMMUNICATION

The call of the wild

Hopp Schwiiz! There's always been a special bond between me and the Swiss, with a lot of "Schweizerdeutsch” being
tossed around in my projects. So, it comes as no surprise that my introduction to e-commerce was with
SwissCommerce, a conglomerate of websites specialized in online retail. The two stores | worked with were Yonc.ch,
specialist in portable lighting (flashlights and whatnot), knives of all sorts, tactical equipment, and everything in
between, and Survival.ch, expert in outdoor equipment, sports & recreation products, survival stuff, and so on. The
shops just merged one day, becoming a super-store tha turned out to be one of my longest-standing clients.

Ilke in the wilderness
oL t blend in,

cam

gn
German & English and all
‘tipptopp,” as the Swiss
like to say.

DEIN PERFEKTER _a=t
SURVIVALRUCKSACK?

Wir kennen die Zauberformql!

/
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Outdoor people don't like to admit it,
but they secretly love technology.
So, in order for them to purchase
gear for the next adventure, they
relied on my detailed product
descriptions, written in smooth
German. | think there were at least a

couple thousand of those. The SEO-
optimized texts explaining product
categories and presenting the
featured brands were my final e-
commerce exam.

Adventurers always like to tell their stories, but if you are
a master in whitewater kayaking, ice climbing, or high-
sea fishing, it doesn't mean you are also an expert in
finding the right words to captivate an audience. So, | sat
down with these daredevils and wrote down their tales of
travels, nature, sports, and gear. Everything in neat
C;ermon, while throwing some articles from the shop into
the mix.

VIA HANDY
STEUERBARE
STIRNLAMPEN!

GUTSCHEIN FOR
DEINE NEUE
LUPINE STIRNLAMPE

For a Swiss client, | was a Swiss Army knife taking care of
everything, from product descriptions and branding to
social media posts and blog entries.

Ab in den Norden — survival.ch Story

Andreas Reise mit sechs Outdoor Enthusiasten durch eines der letzten Wildnisparadiese Europas, das nordliche
Lappland

\Wie unser Slogan schon sagt, fuhlen wir uns bei survival.ch .In der Wildnis zuhause® und lassen keine Gelegenheit entgehen
unsere Leidenschaft auszuleben und unsere Produkte so richtig auf die Probe zu stellen. Das dachte sich auch unser Kollege
Andrea, ein Trekking- und Kletterenthusiast aus dem italienischen Verona, der eine Wanderung quer durch den wilden Norden
Europas schon seit langer Zeit geplant hatte.

Letzten Sommer war es dann 50 weit. Zusammen mit sechs Freunden, alles Bekannte von vorherigen Naturabenteuern und
Klettertouren, stieg er in das Flugzeug nach Norwegen, zum Startpunkt der Expedition. Los ging es aus Lakshola, im hohen Norden
des Landes. Gut ausgerustet und mit bester Laune startete man in die unberihrte Wildnis Lapplands.

Fjallrdven

Fjallraven Abisko 65 Outdoor-Rucksack 65 L, grau

CHF 299.00

ZUM PRODUKT
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The voice of pop culture

The BRAVO magazine was my entry into the professional writing world. It was the place where | developed my
writing, gained the confidence to express my ideas, and mastered the ins and outs of the industry. I'm not
gonna lie: it was a pretty awesome way to get started.

Because writing has been my jam since childhood, the coolest Jg VvV gl Y 5
thing was the opportunity to research and come up with ’
original articles based on my own concepts. For example, how
to become a DJ, with tips from industry leaders and technical
facts. And then, every Tuesday, seeing my stuff in print at the
newsstand was a reason to get up two hours earlier.

David Guetta @
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This is an advertorial | did partnering with Converse. | wrote ‘,',ﬁ—x;i%%’;a munceste
on our online portal about the upcoming Gorillaz album .

and also mentioned that they will release a signature
Chuck Taylor sneaker. It's like | knew | was going to work in
advertising in the future.

RSP | T A s
¢ PRt Y



';i griele lo |”T"|
atdeva 3¢ fe

atry

Y 3
ocal Intunec st PatruTantate
Burd, efecte sprciale ferbion 3
VU CORTavRI A%, SCSTAD
 warn carscterivticie formatin 4 jard
| sotaniu T Undemann (43) Nci
opd aproape 20 de ani de la
Infiesare, Ramesatein ou nceteat) sd
HBpochere! bn videochgurie lor danieazd
Hemen gosle, versuriie ke 3o foat ade.
02 CHTaOgIte Brept obICene Say e
treminte, lar scenele Ce sex i violntd
o vorn rwipane éin spectaceleie e
BB, Sy poate chiar Ge aceea, o
W cob mal Go succes rupd de
e T IMan 8 Witamaior dece-
. Ravmatenn are fand In Iareags b
e, Care be fredineatd cu pasine ple-

W sele In timped concerteior spee revoits
curd de natinaism
tia 8 foat privitd ca o

o la infuns are, dataritd nameis ales,
Rararein find o locabtate In cace &
#0 loC un accident aviatc In care
- plardat viata 70 de parsoane.
ok wSugan de b3ies] rw & schimbat
opinia contestatarion, ahizia la
Catastrefd find evident3 Dot acesta s
S8t doar Inceprtid Rammatein o o
bicat de-a hungd cariere prese pre-
O Sch B Die Weh" (i) provec durert)
Sy Main Tol” [Scte ), o care

1

LA

sacial”, de s1inga. 0ac3 urmdcim
BCtvRitile ke &n tinerete cbservim 3
€3 04 fost exirem de actd In scens

ok 2 anlior B, hecru ce devedeste

Meslogla ke secialinnd” dae gl

inflmnrele muticale 693 care 530

Ehidat In 1994 clind a0 format

Famensten Mo-Seleie kor 4 fost

formats precum Ladach 3l -
Comph’, sdegte sle v s murh

cal rume Lect Mamic”,
Porrind de 1 scest sound o lau
POORTT pIND 34 2 1a um industs
lad beutal comblnat cu metal, care &
Savens emblemar partry (o 6, &
ind credtati cu asaaces und nou st
mitical sndat Neve Deutsche Hir
10" [Nowa durmate germand) Ascens-
whes lor 8 Inceput 0y sibumed de de-
bt Jarzeiedd” (139%) 9 2 contiat
©u ale § altume, care 339 vindet, pe

plon mendial, in pevte 1S miloene do
exnmplare 3l care 9 scupat peeih

Iruntage in gnribe europene Famm.
tein 3 reakzat, avtiel, coea co puyine

ke, Al hrile, artificile, coats denad
¥ scintele wart la erdioes s, -

e 31
viclersd excesivd. lar scadaburte o ve
epresc wick Crtici pretind ¢ textele
Kor Uansmit mesa sbdminale Ge

drept exvremistd. Oe aceeass pirere
este g heyboarder o (Adstian Lecenz
(85) cace :

g3 coregrafie ente pi .
#4030 col mal mic detal, ca lntra
s de teatry madeen Astiel ol 3
evobunt da o primed kor concert i
Leipaig, unde a0 fost actamag) de doae
15 specuntant, pind la » face vagi cu

deci ol mal bum exnmph ¢ g bhieth

format el wunt sdepts uras patrisam

", writ gl se joach o

It's always great when you can mix the things you are
passionate about with your job. That was BRAVO for me. |
ot to meet and discuss music with the heavy hitters of
the industry and tell their stories—it was the fanboy's

dream come true.
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And, speaking of dreams, who doesn’t want to have
backstage access to awesome concerts, listen to unreleased
music, watch new films before everyone else, and get paid
for the privilege? All I had to do was write about them through
in-depth features and in my own signature column

presenting the top tracks and movie releases

of the week.
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INSERT YOUR
PROJECT HERE

Be the star of my next issue! “Brief Me” with the details of
your creative project and | will work my magic to make it a
success; you have my word(s)!

+40 723 346 985
hello@alexsitea.com

www.alexsitea.com




